CREATOR MEDIA KIT

Stories about the
things we love
and why they matter.

Magic turns movies, gaming, fandom, travel, food, and
real-life questions into stories people choose to watch.

YOUTUBE

1.818M 1.344M 5,840

ACCOUNT VIEWS - SEP. 10-OCT. 10 INSTAGRAM PLAYS - OCT. 10 SUBSCRIBERS - OCT. 10

TikTok @magicaldealer Instagram @magicaldealer YouTube - Magical Dealer



https://www.tiktok.com/@magicaldealer
https://www.youtube.com/@TheMagicalDealer
https://www.instagram.com/magicaldealer/

MEET THE CREATOR

| cannot just enjoy something
and move on.

Lz

THE PERSON BEHIND THE STORIES
EER N B

The Magical Dealer starts with whatever | cannot stop
thinking about: a movie, convention, trip, meal, game,
or something Frank did that makes me need an answer.

I follow the question until it becomes a story worth
sharing. Sometimes it is useful. Sometimes it is

CRIEATOE = STCRITE =k funny. The best ones make somebody feel
understood.
MOVIES + FANDOM [ EVENTS + TRAVEL J FOOD + DISCOVERY MAGIC + FRANK

| make the stories.

Frank makes sure I never run out of them.
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AUDIENCE AND MOMENTUM

Current proof, clearly labeled.

1,818,067 1,344,576

ACCOUNT VIEWS PLAYS

SEP. 10-OCT. 10, 2026 AS OF OCT. 10, 2026

Native Instagram owner insights Native Instagram Reel insights
YOUTUBE TIKTOK

SUBSCRIBERS FOLLOWERS

OCT. 10, 2026 LATEST REPORTED OCT. 6, 2026
YouTube connected analytics TikTok connected analytics

Retrieved October 10, 2026. Followers, views, and plays are not interchangeable.
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SELECTED WORK

Four stories. Four different jobs.

A deliberate portfolio—not a feed dump.

01 - IDENTITY / FANDOM

Why DreamCon Feels
Different

A personal journey from my first convention to understanding
why this room felt different.

WATCH THE STORY =

03 - HUMOR / DISCOVERY

Frank Corn

A spontaneous Frank moment with 1,344,576 Instagram plays
as of October 10.

WATCH THE STORY =

THE MAGICAL DEALER | MEDIA KIT 2026

02 - CURIOSITY / REAL LIFE

Frank’s First Pool Day

| did not want to guess whether Frank liked swimming, so we
tested it.

WATCH THE STORY =

04 - MOVIES / SHARED EXPERIENCE

Scream 30th Anniversary

Why would people pay to experience a movie they already
know? [ finally understood.

WATCH THE STORY =

04


https://www.youtube.com/shorts/l0xxbChiUrc
https://www.youtube.com/shorts/l0xxbChiUrc
https://www.youtube.com/shorts/1fH9Ms3d8Ag
https://www.youtube.com/shorts/1fH9Ms3d8Ag
https://www.youtube.com/shorts/l0xxbChiUrc
https://www.youtube.com/shorts/1fH9Ms3d8Ag
https://www.instagram.com/reel/DdfY7lYgKLd/
https://www.instagram.com/reel/DdZsrYBP8Lc/

PARTNERSHIPS

Make the brand part of a story
people want to watch.

The goal is not to drop an ad into somebody's feed. It is to make the partnership feel like a real Magical
Dealer story from the beginning.

WHAT I CAN BUILD

HOW IT WORKS

STORY-LED PARTNERSHIPS

Sponsored stories, product integrations, and You bring the starting point
entertainment or fandom campaigns.
The product, event, release, destination,

or question.

REAL-WORLD EXPERIENCES

Event, destination, travel, and food coverage built We shape the partnership

around an honest experience. We agree on channels, deliverables,
usage, timeline, and approvals.

I build the story

UGC plus concept, script, filming, performance,

and editing for brand-owned channels. Then I 'handle the concept, script,

filming, performance, and edit.

Have a story worth telling?

magic@magicaldealer.com

magicaldealer.com ENTERTAINMENT / EVENTS / FOOD / GAMING
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mailto:magic@magicaldealer.com?subject=Partnership%20with%20The%20Magical%20Dealer
https://magicaldealer.com

